Curriculum Map 

Department of Marketing and Economics

Digital Marketing Certificate

	
	
	Student Learning Outcomes

	
	
	Content 
	Critical Thinking 
	Communication 

	Course title
	Course number
	Understand relevant concepts related to digital marketing and social media as part of a marketing strategy
	Demonstrate skill in the development and assessment of a social media marketing plan 
	Implement strategic plans involving social media and present them in written and verbal form

	Required
	
	
	
	

	Marketing Fundamentals
	MAR 3023
	
	
	

	Digital Marketing
	MAR 4721
	Performance on content exam 
	Performance in case analysis
	Written group project and oral presentations

	Social Media Marketing 
	MAR 4XX1
	Performance on content exam 
	Performance in case analysis
	Written group project

	
	
	
	
	

	One of the following
	
	
	
	

	Services Marketing 
	MAR 4841
	
	
	

	Marketing Research
	MAR 4613
	
	
	

	Customer Relationship Management
	MAR 3860
	
	
	


